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Each year FilmUtah targets the influential Film 
Festivals and either host or co-host a party to 
promote Utah Filmmakers. These festivals include:

SUNDANCE 
Park City, Utah
January 20-30, 2011 
www.festival.sundance.org/2011

SLAMDANCE
Park City, Utah  
January 20-27, 2011 
www.slamdance.com

DOCUTAH
St. George, Utah 
September 16-25, 2011
www.docutah.com

RED ROCK FILM FESTIVAL
Springdale, Utah 
November 10-14, 2011  
www.redrockfilmfestival.com

X-DANCE
Salt Lake City, Utah 
January 21-25, 2011
www.x-dance.com
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SALT LAKE CITY FILM FESTIVAL 
Salt Lake City, Utah 
August 18-21, 2011
www.saltlakecityfilmfestival.com FOURSITE FILM FESTIVAL

Ogden, Utah 
June 9-11, 2011
www.foursitefilmfest.com

LDS FILM FESTIVAL 
Orem, Utah 
January 26-29, 2011
www.ldsfilmfestival.org

UTAH FILM FESTIVALS
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Publisher’s
Letter

2011 Issue: 02

Before wrapping up in May, “127 Hours” - directed by 
Danny Boyle, the Oscar-winning director of “Slumdog 
Millionaire” - employed more than 150 Utahns and 
pumped approximately $14 million into Utah’s economy.
— Governor Herbert’s priorities report

3D
Additional revenue 
stream
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FILMUTAH

President & CEO, 
Publisher & Managing Editor
John Corser
john@filmutah.org
435 200 3460

VP Marketing & Sponsorships
Jim Erickson
jim@filmutah.org

Art Director & Graphic Designer
Michelle Rayner
michelle@filmutah.org

Contributing Editor
Kathy Jarvis 
kathy@filmutah.org

Contributing Writers
Josh Van Bruggen
Brenda Upright
David Cummins
Natalie Needham

FilmUtah Office
125 Matterhorn Drive
Park City, UT 84098
435 200 3460
letters@filmutah.org

Home Delivery
435 200 3460
filmutah.org

Follow FilmUtah on

  filmutah

  filmutah

  filmutah

127 Hours photos

courtesy of Fox Searchlight.
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THE LOOK OF SUNDANCE
Written by Infinite Scale partners, Amy Lukas, Molly Mazzolini & Cameron Smith

Every January since 1978, the Park City and Salt Lake City 
citizens are privy to a 10-day film celebration when they 
welcome the Sundance Film Festival. And each year, this Festival 
has a look and feel that gives it a signature branded environment by creating a 
sense of place. In other words you know that it’s time for Sundance – it’s here.

Infinite Scale Design Group, a graphic design firm based in Salt Lake City, is 
responsible for creating a temporary branded environment featuring the look of 
the 2011 Sundance Film Festival. 

The Sundance Institute hired Infinite Scale three years ago to be a part of its 
creative team. “Infinite Scale is hugely important to our Festival,” said Jennifer 
Pentes, Senior Manager, Creative Services and Marketing. “They are central to 
creating the audience experience on the ground.”

The look of Sundance starts the summer before when we are introduced to the 
festival theme. For 2011, the theme is Be There, which is referenced in the 
style guide as “a call to join the Festival not only in person but in spirit.” The 
Sundance experience is fantastic in person but if you can’t be there in person, 
the Festival wants you to participate via their website and even in a national 
platform called the Sundance Selects program.

Another key component or “look” symbol in the 2011 Sundance Film Festival 
is the snowflake. At first glance, it is a solid snowflake representing the local 
flavor of the host cities. But up close, it is made up of many icons, which 
cleverly represent all-things Sundance from movie characters to local 
references. From either viewpoint, it suggests another way to experience the 
history of the festival or the current celebration.

Once we have a transfer of knowledge from the client, we will visit all of the 
venues from the various theatres, box offices, festival headquarters and retail 
stores. The goal is to gather measurements, document each venue and connect 
with each facility manager. In addition to these official venues, there are 
special sites for non-film events like the New Frontier, Filmmaker Lodge, 
Sundance House and Music Cafes. Between Park City and Salt Lake City, the 
look of Sundance cohesively covers 25 venues. 

Infinite Scale’s role is to strategically develop an environmental master plan to 
ensure that the brand is properly applied into the Festival’s official venues. It is 
reinforced via style, color, imagery and materials. It is informative to all those 
who view it through branded elements such as thematic graphics and signage 
systems. It not only creates an emotive experience for members of the film 
industry, but also for fans and locals. And finally, it develops a powerful visual 
and cohesive connection to the Sundance brand.

“We have consistently relied on our signage to create an atmosphere of 
excitement and energy,” stated Pentes. “Since most of our theatres and venues 
have dramatic transformations for the Festival we rely heavily on graphics and 
signage to make these places look consistent and recognizable.”

Once the design is completed, approved by the client and the artwork files are 
prepared, we are ready for the implementation phase which commences in 
December. Simultaneously throughout the Infinite Scale design process, we are 
thinking about the afterlife of the event graphics following the 10-day festival. 
We want to reclaim what we can and repurpose these dated materials so that 
the end goal is to divert content from the landfill.

The over arching sustainable strategy that the Sundance Institute continually 
activates includes the opportunity for another collaboration with not only our 
team, but also, with Infinite Scale’s subsidiary, Rescale Design. Rescale focuses 
on the eco initiatives not only for our studio but also for our clients. Its purpose 
is to turn the event materials such as vinyl, into high-style products like bags, 
albums, iPad covers or journals.

Both Rescale and Sundance have a key team member in common, Crosspointe 
Design and Consulting.

“It has been exciting and rewarding to work with both Rescale Design and 
Sundance Institute on product design and development this past year,” 
said Anne Peters, principal and owner of Crosspointe. “As the  Merchandise 
Consultant for the Festival, I utilized Rescale Design to continue the 
development of our banner vinyl program. These products are all one-of-a-kind 
which additionally lends a unique and individual perspective - no two are alike 
making each one special and personal. We now look at all materials from each 
Festival with an eye for next years product!”

25

F
IL

M
U

TA
H

.O
R

G
  |  2

0
1

1

TAX INCENTIVE QUESTIONS 
WITH MARSHALL MOORE

Written by Brenda Upright

WHAT SELLING POINTS DO YOU GIVE TO POTENTIAL 
PRODUCTIONS?
There are five things typically that we talk about that makes Utah attractive. 
We start with the people. The crew and talent available in the state surpasses 
anything between Los Angeles and New York. We’re unique that way, and we 
have at least 3 A crews and exceptional talent here. When directors come to 
cast locals they’re very complimentary and we often hear them say they had no 
idea there were this many great actors here.

We have the diversity of locations within an hour of an international airport. You 
can have the big city, the desert, the mountains, small towns, and farmland all 
within an hour of a major airport which is critical for traveling actors back and 
forth.

The equipment is available too. We have two full service equipment rental 
companies in the state that provide grip, electric and camera equipment.

Then there’s the 90 minute flight from LA that’s also very attractive. Other 
states offer incentives to cross the country but travel becomes a big issue and 
the timing of that travel. Sometimes it takes a whole day to travel from place to 
place. In Utah you can do it in 90 minutes from LA.

That’s what we term our infrastructure--our proximity to LA, our locations, the 
equipment, the crew and the talent. Those are the five things that set us apart 
from other locations.

WHAT DO YOU SEE IN THE FUTURE FOR UTAH?
We need to extend the program right now. It’s in the review year. The 2011 
legislature session will be a watershed session for us. We need to extend the 
current legislation from its current two year period to a five year period to 
attract a series to the state. We’re looking for a minimum of five years since two 

UTAH FILM 
COMMISSION LIST
STATE FILM COMMISSION

Utah Film Commission
800.453.8824  |  film.utah.gov

REGIONAL FILM OFFICES

Kanab/Kane County Film Commission
800.733.5263  |  kaneutah.com

Moab Film Commission
435.259.4341  |  moabcity.org/filmcommission

Ogden Conventions and Visitor Bureau
866.867.8824  |  visitodgen.com

Park City Film Commission
800.453.1360  |  parkcityinfo.com

St. George Area Convention and Visitor Bureau
800.869.6635  |  utahstgeorge.com

Utah Valley Film Commission
800.222.8824  |  utahvalley.org

years isn’t enough of a time commitment to attract a series.  Not only do we 
need to extend the number of years the legislation is active but we need to fund 
the legislation for it as well. Right now the governor has in his budget what we 
have requested which is $10 million and in addition to that we want to increase 
the percentage from 20% to as high as 30%. Those are some of the things 
we’re looking at doing in this next session that starts at the end of January.

The Motion Picture Association of Utah is the lobbying organization that 
promotes this legislation. The Film Commission is a state run office and we’re 
not allowed to lobby for incentives however, we can testify to the success or 
ineffectiveness of the current program. We can report but we don’t lobby and 
the MPAU has taken on that responsibility to work with the legislature and to 
help them understand that there is a great need for this legislation to continue 
to be funded and to increase the percentage. They would encourage, and we do 
the same, for the film community to contact their local representative and 
senator and briefly let them know how important the legislation would be. It will 
be a house bill and will have a number very soon. We want everyone to write 
a short one sentence email with the communication that this is an important 
bill for our industry. Mention that this is how you make your living and that you 
would like to continue working in the state of Utah and thank them for 
the support.

IS THE INCENTIVE PROGRAM A 20% TAX BREAK?
Well it’s more than a tax break. It’s a rebate. There’s a 20% cash rebate or tax 
credit and it’s given post-performance.  It starts with an application process 
in which a production company desires to film in Utah. They provide their 
schedule, budget and the script and submit it to us in an application. There is 
an approval process and once approved the money is set aside. The film is then 
made and they show their expenditures made in the state of Utah and they get 
20 cents back on every dollar that they left in Utah.
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GETTING $$$
Written by John Corser

Utah’s natural beauty, scenic wonders, and diverse topography provide a variety 
of magnificent settings for a film. The experienced and deep crew base provides 
a valuable and economic asset for any film production.  

INCENTIVE PROCESS
Each filmmaker interested in taking advantage of the Utah Motion Picture 
Incentive Fund, must first submit an application to the Utah Film Commission.  
The application is then sent to the Motion Picture Advisory Committee (MPAC) 
for review. Approved projects are sent to the Utah Governor’s Office of 
Economic Development (GOED) Board for incentive funds to be encumbered. 
All Utah film incentives must receive final approval by the Utah GOED board. 

TYPES OF PRODUCTION
The Motion Picture Incentive Fund is available but not limited to the following 
production types. 

• Documentaries 
• Motion Pictures  
• Miniseries 
• Full Length Animation

The incentive is disbursed for each project after a Certified Public Accountant 
(C.P.A.) reviewed Rebate Report is submitted to and approved by the Governor’s 
Office of Economic Development. 

Companies must meet the minimum “Dollars Left in the State” to be eligible for 
the Motion Picture Incentive Fund.

Please contact the Utah Film Commission at 800.453.8824 for questions about 
your particular project.

UTAH’S FILM INDUSTRY
• Movie and TV production days increased 19% from 2007-08. 
• Spending increased more than 30% to $144.5 million from 2007-08. 
• The Sundance Film Festival in Park City is one of the world’s most 
 prestigious independent film festivals. 

2011 Application Deadline  MPAC Meeting  GOED Board Meeting

 20-Jan-11 2-Feb-11 10-Feb-11

 17-Feb-11  3-Mar-11  10-Mar-11

 24-Mar-11  6-Apr-11  14-Apr-11

 21-Apr-11  4-May-11  12-May-11

 19-May-11  1-Jun-11  9-Jun-11

Utah offers a refundable tax 
credit or cash rebate for 
motion pictures.

STATE 
APPROVED 
REBATE 
PERCENTAGES

20% 
of dollars 
left in State.

Project Cap 

NO CAP

20% 
of dollars 
left in State.

Project Cap 

$500,000

 TAX CREDIT CASH REBATE

OR

UTAH HAS BEEN FEATURED IN OVER 800 FILMS INCLUDING:
• John Carter of Mars (2010)  
• Independence Day (1996)  
• High School Musical IV (2010) 
• City Slickers II (1994)  
• High School Musical I, II, III 
 (2006-2008)  
• Dumb and Dumber (1994) 
• Pirates of the Caribbean: 
 At World’s End (2007)  
• Forrest Gump (1994)  
• Everwood (2002-2006) 
• Maverick (1994)  
• National Treasure (2004)  
• The Sandlot (1993) 
• Hulk (2003) 
• Thelma & Louise (1991)  

• Full Length Cable Feature
• Large Format (IMAX) 

• Reality Television 
• Television Movies
• Television Series
• Webisodes

• Legally Blonde 2 (2003) 
• Back to the Future III (1990) 
• Saints & Soldiers (2003)  
• Indiana Jones and the Last Crusade (1989) 
• Touched by an Angel (1994-2003)  
• Better Off Dead (1985)  
• Austin Powers: Goldmember (2002) 
• Footloose (1984)  
• Planet of the Apes (1968, 2001)  
• Romancing the Stone (1984) 
• The Grinch Who Stole Christmas (2000)  
• Gunsmoke (1955-1975)  
• Mission Impossible 2 (2000) 
• Butch Cassidy and the Sundance Kid (1969)  
• Con Air (1997)  
• How the West was Won (1962)  
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This year’s product line includes banner tote bags, banner script bags and 
banner backpacks. Using last year’s event vinyl, the bags are made to be an 
exclusive product for this year’s virtual store and physical stores. At the 
physical stores, located at the Gateway Center or Park City Marriott, each 
customer has the opportunity to select the bag design based on the availability. 
And knowing that the vinyl materials are going to be transformed into products 
at the end of the Festival, Infinite Scale thinks about this end use at the 
beginning. Therefore, it is all turnkey and designing with the end in mind.

It takes a team of collaborative designers, production partners and installers to 
integrate the entire festival venue campus – banner by banner. And when these 
graphic elements are taken down after the last film is premiered, they have a 
future life at the next Fest – bag by bag. Collectively, the look of Sundance is a 
powerful and connective expression yet temporary themed environment. Whether 
you see it as a banner or a bag, experience it yourself. Be there.

The Sundance Film Festival is one program of The Sundance Institute, a 
nonprofit organization that discovers and supports independent film and 
theatre artists from the U.S. and around the world, and introduces audiences 
to their new work. Information about the 2011 Sundance Film Festival including 
the film guide can be found online at www.sundance.org/festival or the online 
festival store at www.sundance.org/store

Infinite Scale Design Group is an environmental graphic design firm based in 
Salt Lake City that specializes in branded environments. See project videos 
from recent projects like the look of New Meadowlands Stadium at 
www.infinitescale.com/video

Rescale Design, a subsidiary of Infinite Scale, is dedicated to transforming 
event materials and turning them into high-style products. Vinyl and fabric 
collections can be viewed at www.rescaledesign.com

Anne Peters 
Principal / Owner
Crosspointe Design and Consulting
435.729.9291    avpeters@usa.net

Jennifer Pentes
Senior Manager, Creative Services + Marketing
Sundance Institute
435.901.0348    jennifer_pentes@Sundance.org




