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Written by Infinite Scale partners, Amy Lukas, Molly Mazzolini & Cameron Smith

THE LOOK OF SUNDANCE

Every January since 1978, the Park City and Salt Lake City
citizens are privy to a 10-day film celebration when they

welcome the Sundance Film Festival. And each year, this Festival
has a look and feel that gives it a signature branded environment by creating a
sense of place. In other words you know that it’s time for Sundance — it’s here.

Infinite Scale Design Group, a graphic design firm based in Salt Lake City, is
responsible for creating a temporary branded environment featuring the look of
the 2011 Sundance Film Festival.

The Sundance Institute hired Infinite Scale three years ago to be a part of its
creative team. “Infinite Scale is hugely important to our Festival,” said Jennifer
Pentes, Senior Manager, Creative Services and Marketing. “They are central to
creating the audience experience on the ground.”

The look of Sundance starts the summer before when we are introduced to the
festival theme. For 2011, the theme is Be There, which is referenced in the
style guide as “a call to join the Festival not only in person but in spirit.” The
Sundance experience is fantastic in person but if you can't be there in person,
the Festival wants you to participate via their website and even in a national
platform called the Sundance Selects program.

Another key component or “look” symbol in the 2011 Sundance Film Festival
is the snowflake. At first glance, it is a solid snowflake representing the local
flavor of the host cities. But up close, it is made up of many icons, which
cleverly represent all-things Sundance from movie characters to local
references. From either viewpoint, it suggests another way to experience the
history of the festival or the current celebration.

Once we have a transfer of knowledge from the client, we will visit all of the
venues from the various theatres, box offices, festival headquarters and retail
stores. The goal is to gather measurements, document each venue and connect
with each facility manager. In addition to these official venues, there are
special sites for non-film events like the New Frontier, Filmmaker Lodge,
Sundance House and Music Cafes. Between Park City and Salt Lake City, the
look of Sundance cohesively covers 25 venues.

Infinite Scale’s role is to strategically develop an environmental master plan to
ensure that the brand is properly applied into the Festival’s official venues. It is
reinforced via style, color, imagery and materials. It is informative to all those
who view it through branded elements such as thematic graphics and signage
systems. It not only creates an emotive experience for members of the film
industry, but also for fans and locals. And finally, it develops a powerful visual
and cohesive connection to the Sundance brand.

“We have consistently relied on our signage to create an atmosphere of
excitement and energy,” stated Pentes. “Since most of our theatres and venues
have dramatic transformations for the Festival we rely heavily on graphics and
signage to make these places look consistent and recognizable.”

Once the design is completed, approved by the client and the artwork files are
prepared, we are ready for the implementation phase which commences in
December. Simultaneously throughout the Infinite Scale design process, we are
thinking about the afterlife of the event graphics following the 10-day festival.
We want to reclaim what we can and repurpose these dated materials so that
the end goal is to divert content from the landfill.

The over arching sustainable strategy that the Sundance Institute continually
activates includes the opportunity for another collaboration with not only our
team, but also, with Infinite Scale’s subsidiary, Rescale Design. Rescale focuses
on the eco initiatives not only for our studio but also for our clients. Its purpose
is to turn the event materials such as vinyl, into high-style products like bags,
albums, iPad covers or journals.

Both Rescale and Sundance have a key team member in common, Crosspointe
Design and Consulting.

“It has been exciting and rewarding to work with both Rescale Design and
Sundance Institute on product design and development this past year,”

said Anne Peters, principal and owner of Crosspointe. “As the Merchandise
Consultant for the Festival, | utilized Rescale Design to continue the
development of our banner vinyl program. These products are all one-of-a-kind
which additionally lends a unique and individual perspective - no two are alike
making each one special and personal. We now look at all materials from each
Festival with an eye for next years product!”



This year's product line includes banner tote bags, banner script bags and
banner backpacks. Using last year’s event vinyl, the bags are made to be an
exclusive product for this year's virtual store and physical stores. At the
physical stores, located at the Gateway Center or Park City Marriott, each
customer has the opportunity to select the bag design based on the availability.
And knowing that the vinyl materials are going to be transformed into products
at the end of the Festival, Infinite Scale thinks about this end use at the
beginning. Therefore, it is all turnkey and designing with the end in mind.

It takes a team of collaborative designers, production partners and installers to
integrate the entire festival venue campus — banner by banner. And when these
graphic elements are taken down after the last film is premiered, they have a
future life at the next Fest — bag by bag. Collectively, the look of Sundance is a
powerful and connective expression yet temporary themed environment. Whether
you see it as a banner or a bag, experience it yourself. Be there.

The Sundance Film Festival is one program of The Sundance Institute, a
nonprofit organization that discovers and supports independent film and
theatre artists from the U.S. and around the world, and introduces audiences
to their new work. Information about the 2011 Sundance Film Festival including
the film guide can be found online at www.sundance.org/festival or the online
festival store at www.sundance.org/store

Infinite Scale Design Group is an environmental graphic design firm based in
Salt Lake City that specializes in branded environments. See project videos
from recent projects like the look of New Meadowlands Stadium at
www.infinitescale.com/video

Rescale Design, a subsidiary of Infinite Scale, is dedicated to transforming
event materials and turning them into high-style products. Vinyl and fabric
collections can be viewed at www.rescaledesign.com
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